
PROGRAMMATIC BUYER 
GUIDE - ADFORM 



 

■  Products bought on Appnexus using Adform 

■ How to set up a basic campaign targeting Schibsted Inventory 

■ How to set up Deal IDs  

■ Common issues and ways to solve them   
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INDEX 



① Adform is an adserver so 
you can buy many different 
formats.  
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PRODUCTS AVAILABLE WITH ADFORM 



① Fill Campaign Information 

② Turn on RTB by allocating 
budget to RTB 
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BASIC CAMPAIGN SET UP – OPEN MARKET  



③ Create a Line Item 

 

④ Click on the newly created 
line item to  
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BASIC CAMPAIGN SET UP – OPEN MARKET  



⑤ Choose your budget  
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BASIC CAMPAIGN SET UP – OPEN MARKET  



⑥ Choose your inventory
 - You can also choose 
 by domain name    
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BASIC CAMPAIGN SET UP – OPEN MARKET  



① Click on System settings  

② Select Deal management  

③  Accept Deal  

④ Fill out Deal Information 
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DEAL ID SET UP 

4
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■  Do not use/tick off One Impression 
Per Page under (3) Inventory > 
Other.  

■  Step 3. Inventory > Other > Show 
One Impression Per Page 

■  This feature may reduce the amount 
of bids and result in lower delivery or 
no delivery at all. 

 

BEST PRACTICE – TROUBLE SHOOTING 
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■  Make sure the Advertiser in 
Adform has one of the Industry 
Vertical as listed in the overview. 
The reason for this, is that Industry 
Verticals in AppNexus is a bit 
different.  

■  Another industry vertical may 
result in bids being blocked and 
prevent purchases on Schibsted 
inventory. 

 

BEST PRACTICE – TROUBLE SHOOTING 
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■  Do not use/tick off Above The 
Fold. This due to Schibsted Media 
Group has implemented Lazy 
Load on their different domains. 

■  Step 3. Inventory > Placement > 
Position > Above The Fold 

■   Above The Fold will only limit the 
buys and Bid Requests. 

 

 

BEST PRACTICE – TROUBLE SHOOTING 
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1.  Go to Step Nr. 5 Banners – inside Line Item. 

2.  Approval Status on the right side. If banners is 
approved, it will have a green icon. If rejected, red icon. 
Press the banner – any the reason why will pop up on 
the right side.’ 

3.  Please be aware that it can take up to 48 hours before 
creatives are being approved by AppNexus. 

 

 

BEST PRACTICE – TROUBLE SHOOTING 


