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B Appnexus Resources

B Formats supported by Appnexus
B How to set up a basic campaign targeting Schibsted Inventory
B How to set up Deal IDs

B Common issues and ways to solve them
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APPNEXUS TRADE

Creative Creative Creative

Creative

Creative

Creative

JURCES

@ Appnexus works with a hierarch
structure. All obljects set at a higher
level effect the lower levels.

Network — Set your blacklists that
can be applied to all advertisers and
campaigns.

Advertiser — Create and name your
clients

Line item — Define your business
relationship with each advertiser as
these values get passed onto the
campaign level.

Campaign — Execute your media
strategy on behalf of your client.
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APPNEXUS TRADER RESOURCES

@ Advertiser — Define and name the advertiser you will be buying for.

@ Line ltems — This is the financial relationship you have with your advertisers.

Depending on the objectives of the campaign the Line Item can have more of a campaign management functionality.

Ex.) Where do | put the start and ending date?

Recommendation — If your media budget with the client will be the same throughout time period, separate the dates on the campaign
level. If you have different objectives, you may want to create separate line items instead.

@ Campaigns — Place to manager the actual buys for your advertiser.

@ Creatives — Management of your different creative material.
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ND PRODUCTS

APPNEXUS FORMAT

— = Eﬂ >

Sklln Native Outstream
Native

Contact your sales
person for more
details on video

offering.
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BASIC CAMPAIGN SE

ADVERTISER LEVEL

@ Create Advertiser — Must do
in order to start buying

@ UNCHECK Insertion order
unless you know how to
use this.

@ Set brand name and the
currency. You can also

| declare the brand category

Create New Advertiser cancel 1
— Basic Setup
Name
Extern:
State * Active
Inactive
e Format 2 Hour (6: M; 2:30
Hour (6:: 4:30)
Time Zone Europe/Amsterdam T
Apply this timezon ertion orders, line items,
campaigns, and creati
Insertion Orders @ Use Inserti rs to bucket Line Items and Campaigns
— Default Settings e
Brand + No ltem Selected
Offer Category No Default Offer Category
Currency United States Dollar (USD)

for your advertiser.
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BASIC CAMPAIGN SET UP= LINE ITEM LEVEL

— (D Create LINE ITEM — GIVE
e e IT ANAME, DATE
— = (2) Define the budget by either
o . impressions or revenue.
S ::/::2/::;; . 159 PM | Europe/Amsterdam
ot T ———— @ Set your revenue type. This
S 00000 mos is mostly for reporting later
o m— on as you will pay the final
o — media cost.
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BASIC CAMPAIGN SET UP = CAMPAIGN LEVEL

@ Set up campaign to fit your
. planning at the line item

04/08/2016 12:00 AM | Europe/Amsterdam I eve I .
End Date
@ | 06/08/2016 =] | 11:59 PM | Europe/Amsterdam

- e : @ Set your budget to reflect
o e - Line Level budget

= e vy oo o @ Define Buyer Strategy
- Bid Base — Always bid the

same

Creme @ Pay on a Perimpression (CPI) basis @ Optimize to predict
e 7 performance
Cost Plus - A to win most platfo P! ions P)

Minimum Margin:

ot aat 7 Auto-bid to win ~50% of platform impressions (EAP) @ Ta rget and I’eaCh - MaX and

Lo e e i min bidding technique
Hon o 9T:ER ono:ci modifier
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BASIC CAMPAIGN SET UP= CAMPAIGN LEVEL

TARGETING

Device and Supply Type

Lo Deskiops & Laptops (1) Device and inventory quality

D (ON[ ) Tablets
Define the inventor
O Phones @ y
suppLY TvpE - Selecting “serve on any
Lf) Default: Web, Mobile Web and App Placements |nvent0ry” |S a beSt practlce
o Cumem Apply your whitelist on the
Inventory Quality Serve only on AppNexus Spend Protection invemory@ network Ievel

1 Tot rgatAppNexu Spend Protection inventory, y
must set the "Verify AppNexus Spe nd Protech
Impras ions" pton n the parent nsertion order to
"Yes" and select a verification partner.

' Serve only on AppNexus-reviewed inventory
@® Serve on any inventory
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BASIC CAMPAIGN SET

TARGETING

Inventory edit | @ Targeting Set (click edit for details)

- CAMPAIGN LEVEL

@ Edit your inventory selection

@ Define the inventory —
Domains, SSPs, App lists
etc etc
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BASIC CAMPAIGN SET UP - DEAL TARGETING

’:WJWI:J;:D : (D Switch to deal targeting in

® Buy using deal targeting Campaign Set Up.

. .
R @ Search for your deal id with
Sellers and Deals Selected Deals t h I |
Seber Deal Details (as received from Seedtag Advertising SL) e S e e r-

‘ es) Status ® Active Sizos

— 10x1

Ask Pric €.000
Al |cumny Ew Brands
Any

o el

- Start Immediately No descripti

(v) ES_PMP_DEPORTE 2. | g Indefinitely

(v) ES_PMP_MODA 23... | Last Updated 2016-10-1116:06:37

(¥) ES_PMP_Moda 2.

@ ES_PMP_NOTICIAS 23.. €.00 Seedtag ...

(¥) ES.PMP_NOTICASCo... 25.. €500 Seedtag... ©

@ ES_PMP_NOTICIAS NI... 24..  €3.00 Seedtag ... o

(v) LUnatestar 2. - Schibsted... ©

(v) PatrikTestar (remove me)  14.. €477 Schibsted... ©

(v) PatrikTestar (remove m... 14... €477 Schibsted... ©

(¥) SCH-Bull-Othernpb... 14..  =€10.12 Schibsted... ©

Rows per page: 25 ~ «— 1 of1 -
s (D
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Bids being rejected

Not buying Deal impressions

Not buying impressions on Open Market

Creative auditing

Whitelists and black lists

https://wiki.appnexus.com/display/console/
Understanding+Bid+Rejections

Double-check mapping to the seller

Double-check for contradicting issues on in
the “budget” set up in both line item and
campaign.

Appnexus needs to audit your creative. It
usually take 1 business day.

Make sure your whitelists and blacklists are
not conflicting as they can be set on the
network level.
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