
PROGRAMMATIC BUYER 
GUIDE - APPNEXUS 



 

■  Appnexus Resources   

■  Formats supported by Appnexus  

■ How to set up a basic campaign targeting Schibsted Inventory 

■ How to set up Deal IDs  

■ Common issues and ways to solve them   
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①  Appnexus works with a hierarchy 
structure. All objects set at a higher 
level effect the lower levels.  

②  Network – Set your blacklists that 
can be applied to all advertisers and 
campaigns.  

③  Advertiser – Create and name your 
clients  

④  Line item – Define your business 
relationship with each advertiser as 
these values get passed onto the 
campaign level.  

⑤  Campaign – Execute your media 
strategy on behalf of your client.     
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APPNEXUS TRADER RESOURCES  

Network  

Advertiser 

Line Item 

Campaign 

Creative  Creative 

Campaign 

Creative  Creative  

Line Item 

Campaign  

Creative  Creative  



①  Advertiser – Define and name the advertiser you will be buying for.  

②  Line Items – This is the financial relationship you have with your advertisers.  

③  Campaigns – Place to manager the actual buys for your advertiser.  

④  Creatives – Management of your different creative material.  

4 

APPNEXUS TRADER RESOURCES  

Depending on the objectives of the campaign the Line Item can have more of a campaign management functionality.  
 
Ex.) Where do I put the start and ending date?  
 
Recommendation – If your media budget with the client will be the same throughout time period, separate the dates on the campaign 
level. If you have different objectives, you may want to create separate line items instead.  
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APPNEXUS FORMATS AND PRODUCTS  
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Contact your sales 

person for more 
details on video 

offering.  
 

 



① Create Advertiser – Must do 
in order to start buying 

② UNCHECK Insertion order 
unless you know how to 
use this. 

③ Set brand name and the 
currency. You can also 
declare the brand category 
for your advertiser.  
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BASIC CAMPAIGN SET UP – ADVERTISER LEVEL  

3 
2 

1 



① Create LINE ITEM – GIVE 
IT A NAME, DATE 

② Define the budget by either 
impressions or revenue.  

③ Set your revenue type. This 
is mostly for reporting later 
on as you will pay the final 
media cost.  
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BASIC CAMPAIGN SET UP – LINE ITEM LEVEL  



① Set up campaign to fit your 
planning at the line item 
level. 

② Set your budget to reflect 
Line Level budget 

③ Define Buyer Strategy  
①  Bid Base – Always bid the 

same 
②  Optimize to predict 

performance 
③  Target and reach – Max and 

min bidding technique  
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BASIC CAMPAIGN SET UP – CAMPAIGN LEVEL 
SET YOUR STRATEGY   



① Device and inventory quality  

② Define the inventory  

- Selecting “serve on any 
inventory” is a best practice. 
Apply your whitelist on the 
network level.   

9 

BASIC CAMPAIGN SET UP – CAMPAIGN LEVEL 
TARGETING   



① Edit your inventory selection   

② Define the inventory – 
Domains, SSPs, App lists 
etc etc   
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BASIC CAMPAIGN SET UP – CAMPAIGN LEVEL 
TARGETING   



① Switch to deal targeting in 
campaign set up.    

② Search for your deal id with 
the seller.   
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BASIC CAMPAIGN SET UP – DEAL TARGETING   
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TROUBLESHOOTING ISSUES  

ISSUE  Solution  
Bids being rejected  https://wiki.appnexus.com/display/console/

Understanding+Bid+Rejections 

Not buying Deal impressions  Double-check mapping to the seller  

Not buying impressions on Open Market  Double-check for contradicting issues on in 
the “budget” set up in both line item and 
campaign.  

Creative auditing  Appnexus needs to audit your creative. It 
usually take 1 business day.  

Whitelists and black lists  Make sure your whitelists and blacklists are 
not conflicting as they can be set on the 
network level.  


